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PROGRAM OBJECTIVES 

• To learn the basics in Corporate Branding - Differentiate (Evolution of Consumer Appeal), 

Collaborate (Branding Ecosystem), Innovate (Mapping and Enhancing your Brand Touchpoints), 

Validate (Getting the idea right, what to monitor and how?), Cultivate (Creating an Army of Brand 

Advocates)  

• To explore creative ways in crafting the Filipino Corporate Brand, developing more 

meaningful content (the company brand story) and Filipino-styled image   

• To find prospects for a branding strategy from an understanding of Filipino identity, 

Filipino psychology or philosophy explored in Philippine Studies 

• Built on the strategy, to generate a core brand concept informed by Philippine Studies, 

particularly the Filipino Value System or Filipino Aesthetics   

• Drawn from the core concept, to apply the basics of creating art & copy (a visual & verbal 

synthesis of the brand based on key ideas in Philippine Studies) and choosing the media to carry 

the brand spirit, the brand voice or the company’s esprit de corps 
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